
WRITING A KILLER LINKEDIN SUMMARY

We get it. Writing your LinkedIn profile summary isn't at the top of your to-do list. You're not sure what to write. It's not
worth your time.

Or your desire to work with companies that make an impact on a specific segment of the community. It's
important to focus on what is good about LinkedIn and similar sites and find ways to work through the bad. In
Summary LinkedIn has a 2,word character limitation for the summary section, but that is plenty of room to
convey a strong message to your intended audience. Whereas the headline allows just characters, there are 2,
characters available in the LinkedIn profile summary. Remember, you only have characters to tell a story.
With the purpose Step 2 in mind, take these nuggets and turn them into paragraphs that highlight who you
really are, and how you will bring value to your intended audience. However, it is the perfect place to add
context to your career trajectory, show off your accomplishments, and dig into what makes you great at your
job. Placing these ideas in your summary will help color your entire career history. Make the First Paragraph
Count The first few sentences of your LinkedIn profile summary are crucial to convincing people to keep
reading. Upload an image of your book cover with a blurb about the book. Clearly showing your past work
gives people an opportunity to quickly assess you, which not only shows off your color but can also save
everyone a lot of time and energy in the long run. Tie it all together. A good LinkedIn summary should strike
the right balance between being general enough to cover your bases and specific enough to show up in search
results. Use LinkedIn Like You do Social Media You can also easily post things like blogs, videos, slideshows
or images in the feed section, just like you can on Facebook. Why are you passionate about your current job or
industry? Make it keyword rich. Numbers are always your friends when it comes to job-hunting. Or â€” and I
like to put this section at the end for punch again, personal choice â€” what do you do in your personal time?
In the desktop version, about characters are visible. No matter how you decide to write that first paragraph,
make it count! Here are the steps you need to take to write a killer LinkedIn summary: 1. The key to the
success of your LinkedIn marketing is going to be keeping it professional but still genuine. You also can
examine the profile pages of peers. LinkedIn is a gateway that you can use to connect with Recruiters and
Hiring Managers, find new opportunities, discover more about the career-paths of successful people in your
industry, and develop your network. Or how you motivate and enable your team as you look to move into a
management role. On your profile, check out the dashboard underneath your summary. A personal approach
works well if you are either in an industry where soft skills matter more, or where you are less experienced
and wanting to get a foot in the door. Because employers want to see proof of what you can actually do, not
just what you say. Think of those sentences like an extended headline. Your educational background is
important too as it reinforces various connections through the various schools you attended. This section
should just be used to pique interest and cause the viewer to read on. Include your email address if you want to
be contacted. Here are the five steps you need to take to create an effective, true-to-you LinkedIn summary
that stands out from the crowd and helps you reach your goals. Passions â€” What gets you pumped? This is a
good strategy if you want to showcase a mix of accomplishments and metrics. Instead, mine it for powerful
phrases. These keywords are often search terms used by recruiters. Hiring more employees? Dina , Marketing
Executive Confident opening, context into what makes her passionate about her work, keyword dense, and
uses every available character. I'm a high energy, experienced business analyst, passionate about working
hand-in-hand with developers and users to produce requirements and specifications that accurately reflect
business needs and are technologically achievable. He makes a mental note to verify what language is unique
to his current employer vs. Finding a job or freelance work? What would make you interested enough to reach
out to a LinkedIn member?


