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ABSTRACTThis paper examines the role that gift giving plays in despite the dominant ideology of the purely altruistic
gift, field research demonstrates that gifts.

Any empirical act of gift giving may fall somewhere in between, not exhibiting characteristics of the pure
type. Equally dependent on the gift giving habit are the largest discount department stores, a distribution
channel that has ranked among the top preferred gift-shopping destinations over the last years. The most
popular gift category in the United States has been entertainment and recreational gifts a category that includes
DVDs, books, games, toys etc. They don't represent a foolproof recipe for success, but merely a possible way
to reach business objectives. Garner, T. They have recently become the ultimate tactic in viral marketing, due
to their highly targeted nature and the increased customer motivation to use them. Obligation Mauss was one
of the first to note that gifts often appear to be generously offered, but the "accompanying behavior" derives
from "obligation and economic self-interest. Chan says exploring the effectiveness of gift-giving is important
because households spend approximately two per cent of their annual income on buying gifts, and that gifts
are also important opportunities to nurture relationships. In one version, subjects were asked to identify a gift
experience "in which you felt obligated;" in the other, to identify a gift experience "in which you felt no
obligation to give a gift. In it had dropped to  Given these arguments, I argue that emotional appeals are more
likely to solicit a better response from consumers in the gifting industry. Get Fast, Cost-Effective Custom Gift
Giving Research In as little as a day, a new Gift Giving Trend Report can be customized to your needs, which
could include: online shopping, subscription service, mobile, delivery, online, shopping, gifting and gift giving
trends. While past research has focused mostly on how much recipients enjoy certain gifts, this research is
unique in that it explores the pro-social consequences of gift consumption, that is, how effective gifts are in
building relationships. In a changing marketplace like the gifting industry, integrated marketing initiatives are
the key to strategic business planning. The coding categories were developed through a combination of a priori
deduction from the conceptual background and inductive abstraction from inspecting over one half of the data.
Products, on the other hand, are so much alike that the consumer cannot tell them apart unless they see the
package. Psycographic Profile of the Gift Shopper Correctly identifying the market of a giftable products
company can be quite a challenge. Implementing a gift certificate program is a risky strategic decision. For
example, giving a child a set of warm clothes may imply that the parents are careless Poe , and a small
subliterature addresses the topic of patients who use gifts to manipulate or create a lasting bond with the
therapist e. Customers are different in their needs, preferences and perceptions. Gift selection will be more
likely shaped by the desire to communicate feelings of caring and reinforcing the relationship between giver
and receiver, when motives are voluntary than when motives are obligatory. Simplification is used as a
defense mechanism, so messages get through only if they transmit something very clearly and easily to
understand. Why wait? Lutz and Tigert both suggest that product category selection and pricing issues should
be addressed. This is one of the main challenges of the analyzed marketing tactic. The instinctive answer
would emphasize the altruistic nature of gift giving, as a way of making other rejoice. However, it is not hard
to imagine reactance occurring as part of an obligation to purchase a wedding gift, particularly if everyone in
an office is "asked" to make a contribution. In these situations, the giver expects no reciprocal gift. The matter
that is of more interest here connects to the implications of gift giving on marketing practice, determining
different choices of strategy. Accordingly, in socially defined gift occasions the giver's motive may be
predominantly voluntary, predominantly obligatory, or some combination of the two. Moreover, he suggests,
reciprocity may take the form of deference or gratitude rather than another tangible gift. She normally plans
her shopping list way ahead of time and reviews it regularly, thus being able to attract envy from friends
during shopping season for finishing all of her purchases before Thanksgiving. BeLk observed that virtually
all gift objects convey symbolic meaning; therefore, the choice of gift may be affected, as well as the price to
be paid and the effort involved in gift selection. The distinction between voluntary and obligatory gift giving
as the dominant motive differs from that suggested by Sherry 


