
HOW TO WRITE A WHITE PAPER DOCUMENT

A white paper is an authoritative document intended to fully inform the reader on a particular topic. It combines expert
knowledge and research.

Why white papers are so effective White papers are synonymous with expertise and quality. The documents
can also be used well for PR purposes. Customers respond better to informative write-ups than they do to
blatant ads. To be able to achieve this, it is important to research thematically relevant blogs, forums and other
websites that are focused on related topics. Have a topic people will want to read. Tips for writing a white
paper How do you write a white paper? A white paper design with a sleek, modern and minimalist feel will
likely appeal to techie people. The most effective white papers are carefully designed in terms of formula and
content, for a very specific group of addressees. This helps make the distinction between main and
sub-headers more noticeable. In return, they may buy from you later. The language style is clearly different
from traditional marketing or advertising, as the investors need to be convinced using neutral arguments and
collected facts. Use high-quality photos with a consistent style Photos, icons, and illustrations can play an
important role in how effectively our white paper communicate your information. Problem Analysis. That
being said, they can deliver some real impact to readers. The following section will outline what you need to
consider when you create a white paper. Try using a full-page color fill like in this white paper example for
your glossary. In the government setting, it can be used to find ways of solving certain municipal problems.
Adopt the use of visual aids This is very important as they help the audience properly understand your
arguments. Instead, use photos to illustrate important concepts, to make information easier to understand, and
to convey a mood. This kind of white paper is growing more and more popular. This is very important because
it will guide you when forming your arguments. Be sure to incorporate your logo , brand color palettes and
fonts into your white paper design. Check out our guide to incorporating stock photos seamlessly into your
design. Then a race track motif could be work. Emphasize the value you will create. When designing your
white paper, look for opportunities to make text easier to scan with visuals. All arguments must be based on
facts which are correlated to a corresponding sources. If there is a central point that you want readers to
remember, you may want to dedicate an entire page to that one point and an accompanying image to help
drive the message home.


