
EFFECT OF ADVERTISEMENT

The question â€œwhat are the positive and negative effects of advertising on the worldâ€• is still the motivation. I've
tried to include information to serve as a starting .

Social changes Social changes like accepting women as equals, empowerment of women, concern for the girl
child and curbs on female infanticide, developing public opinion against child labor, etc. Complying with tax
laws, complimenting export achievement, promotion of tourism, protection of monuments, creating political
awareness of citizens, etc. Soft drink companies often pay pop music stars to become a spokesman for their
brand. Theories of attention, information processing, attitude formation, and decision making all have
relevance to understanding how advertising affects consumers. References 4. Chances of scams and fraud 5.
For more than one hundred years, advertisements for Ivory Soap have focused on such product characteristics
as purity of ingredients, child care, and soft skin. This has happened in many instances in the past and
governments had to step in to mitigate the controversy. Additionally, this approach may be a benefit for a
company, as it may prevent even worse publicity in the future. Physiological Effects in the Viewer Viewing an
image often invites a physical reaction in a person. The third function of advertising is to induce consumers to
try new products and to suggest reuse of the product as well as new uses; this is the persuasion function. Such
information is necessary when buyers have to make a choice from the various products and services or from
the different brands of a product. The forms that advertising takes and the media in which advertisements
appear are as varied as the advertisers themselves and the messages that they wish to deliver. Thus, it is
important when creating the advertisement to understand how consumers think about products and product
benefits and to use language that the consumer will understand. This is done just with business in mind and
not customer benefit. For example, for many years, low-calorie beer had not been able to find a consumer need
to address and the product had limited sales. Like all forms of communication, it has many different effects
and these effects are often related to one another. Psychologists began to recognize that advertising was an
important form of communication and began to apply the theories and methods of psychology to its study.
Obesity is a serious health issue and a constant barrage of food ads with glossy full-length images is not doing
much good in preventing obesity. Charge No. Such processing of information may be followed by an
evaluation of the information, the source of the information, and ultimately the desirability of any actions
suggested by the communication. They are even ready to bear the court fine which just negligible than the
income the company gains through the product sale due to ad display. This is why many business owners
regard advertising as a necessary cost of doing business. An especially important issue in the creation of
advertising is related to understanding how much information consumers want about a given product. This
acts as a boost to perform themselves better in game. The information function of advertising can also be
found in advertising for Ivory Soap. This is possible due to advertisement revenue they get to run the channel.
Ads also sponsor the television shows and websites to make them free for visitors. Advertisements that are
interesting, entertaining, and even irritating can attract attention; however, such advertisements may not result
in the consumer attending to or understanding the intended message of the advertiser. Thus, the advertiser
must understand how much information individual consumers desire and how much variability exists among
consumers with respect to their willingness to process information. This is typically the responsibility of the
media department in an advertising agency. For instance, some medicines are not to be displayed as ads by
law. While such effects are of primary interest for understanding the influence of advertising, advertising is
only one of many factors that influence such behaviors. When the consumer next goes to the store to buy a
particular type of product, these attitudes influence the choice of the product. The application of psychological
theories to advertising provides an understanding of how consumers process advertising messages and make
purchase decisions. Given the sheer staggering volume of ads, it has indeed become necessary to explore the
positive ramifications as well as negative connotations of advertising. Even there are ads beside the roads
which are distractible during driving. Help stay updated: Advertisement display lifestyle and other
improvements in life. Marketers try to take advantage of these effects to inspire a specific reaction in a viewer.
Advertising has the power to create awareness, inform, and persuade. For some people presence of ads in
television and websites is irritating even. Certainly, the visual and verbal commercial messages that are a part
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of advertising are intended to attract attention and produce some response by the viewer. Your best comeback:
From smartphones to designer jeans, consumer magazines teem with examples of products that are sold for a
fraction of what they actually cost to produce. And this is exactly the reason why some of the top companies
spend billions each year, trying to come up with innovative ads to interest their consumers.


